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ASBO BAN FROM EVERY PUBWATCH PUB
IN WOKINGHAM
A 25-year-old man has been given an Anti Social Behaviour Order (ASBO) which
bans him from every pub participating in the Pubwatch scheme in Wokingham
Borough, and from harassing or intimidating members of staff at any of these venues.
This person has been on this Pubwatch’s banned list since January 2005 after he
was asked to leave Chameleon Club and committed criminal damage. Since then
he has continually attempted to get into pubs and other venues and has often
become violent and aggressive when bar staff have refused him entry.
The ASBO will help Pubwatch and the police enforce his ban as he will be liable
for arrest if he breaches it and could face up to five years in prison.
Inspector Nigel Scarratt from Neighbourhood Policing said: “This result again
shows how the close working relationship between the police, council partners
and Pubwatch is making Wokingham a safer place for people to work in and for
the community to attend licensed premises”.
Jenny Bennett, Community Safety Operations Manager, said: “This man has regularly been intimidating and threatening pub and bar staff and customers, leaving
some extremely fearful for their safety. He knows he is banned from these venues but the banning letter has failed to stop him visiting pubs, which is why we
and the police are backing Pubwatch’s stance with this ASBO”.

If you are not the person to whom this was addressed or no longer wish to
receive newsletters please let us know, one it saves money and two reduces
unnecessary work. Our contact information is on page 2.
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PUBWATCH OF THE YEAR AWARD 2009
Once again we anticipate the request, in the near future, for entries for the
Pubwatch of the Year Award within the Responsible Drinks Retailing Awards
2009.
National Pubwatch Committee members will once again be involved in the judging at the event, which is organised by trade publications Morning Advertiser and
Off Licence News. The winner will be revealed at a ceremony in central London
in November 2009.
Judges will be looking for Pubwatches that have been the most effective in promoting social responsibility through the implementation of local initiatives within
the last twelve months.
If you wish to be considered, please keep a look out in the Morning Advertiser and
the website www.morningadvertiser.co.uk over the coming weeks for details on
how to enter.

EXCLUSION ORDERS TO STAY
National Pubwatch has sought clarification from the Home Office as to whether
the power of a Magistrates Court to issue an Exclusion Order under the Licensed
Premises (Exclusion of Certain Persons Act) 1980 had been repealed.
Confusion had occurred because it appeared that the Act had been repealed with
the introduction of Drinking Banning Orders (DBO) under the Violent Crime
Reduction Act 2006. The Home Office have since indicated that they will only be
enacting the power for Police and Local Authorities to apply for a DBO at a
Magistrates Court in the summer of 2009. The power for Magistrates to issue a
DBO on conviction will not be enacted for the foreseeable future.
The Home Office have informed us that, having consulted their own solicitors, the
power of a Magistrates Court to issue Exclusion Orders will remain in force, at
least until such time as they enact Drinking Banning Orders on Conviction.
Information on Exclusion Orders can be found in our Good

Continued on Page 3

How to contact us
By E-mail at : admin@nationalpubwatch.org.uk
By Post at: PO Box 498, Crewe, Cheshire CW1 9ER
By Phone:
Nigel Bailey (Hon. Sec.) 01270 213399
Paul Wotton (Newsletter Editor) 020 8360 0612
Please note the change of contact person above.
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Continued from Page 2 Practice Guide. We are currently revising the content to

reflect recent changes in legislation, such as Drinking Banning Orders.

‘COURT NOT CAUTION’
CAMPAIGN
In the last edition of this Newsletter (Edition
28) we requested readers to provide us with
details of any assaults on licensees and bar
staff suffered while carrying out their duties
in a pub or club. You may have seen some
of the recent cases featured in the national
trade press. We believe that that there
should be a presumption that offenders
appear in court if there is sufficient evidence
to justify a charge. Following the publication
of that article, National Pubwatch commenced its ‘Court Not Caution’ Campaign.
This includes:
*
*
*
*
*
*
*

A Downing Street E-Petition
An Early Day Motion in Parliament
A letter sent to all Members of Parliament
A Campaign on Facebook
Discussions with the Home Office
Gaining supporters, particularly within the licensing trade
Collating incidents reported to National Pubwatch

So far approximately 700 people have signed a Downing Street petition on the
issue. Back the campaign at petitions.number10.gov.uk/courtnotcaution It can
also be found as a link on our own website. The petition reads:
‘We the undersigned petition the Prime Minister to direct that any assault on a
Designated Premises Supervisor or their staff which occurs in the course of exercising their responsibilities over the sale of alcohol or in relation to other legislation or regulation related to a licensed premises should be treated as an aggravating factor and that it should be in the public interest to prosecute the offender.
‘National Pubwatch is a voluntary organisation which aims to create a safer drinking environment. We are aware of a number of recent cases where pub and bar
personnel have acted in a socially responsible manner but in carrying out their
duties have been subjected to serious assault and inexplicably the offenders
have escaped with a police caution. We believe that the victims of such assaults
should be supported by the criminal justice system and the offender should have
an expectation that they will be prosecuted in a court of law. Quite rightly the
Continued on Page 4
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Continued from Page 3 police and licensing authorities expect that a Designated

Premises Supervisor and their staff should be held responsible for the sale of
alcohol and other legislation or regulations relating to their premises. Failure to
meet acceptable standards can lead to a significant impact on a business and
the ultimate sanction is that someone could lose their livelihood. We feel therefore that it’s a matter of balance and in the public interest that there should be a
presumption that anyone who assaults them when they are exercising their legal
responsibilities should face a court appearance.’
Please sign this E-Petition if you have not already done so and also encourage
friends, relatives and acquantances to do so.
At least 87 Members of Parliament have signed our Early Day Motion (EDM 1293)
introduced by our President, Nigel Evans, MP for Ribble Valley. This can be found
at
http://edmi.parliament.uk/EDMi/EDMDetails.aspx?EDMID=38431&SESSION=899
We have wrtten to all Members of Parliament drawing their attention to this campaign. If you feel strongly about the issue we would encourage you to write to your
own local MP to ask them to support us.

BUSINESSES AND PRODUCTS
There have been occasions recently where our logo has been used without our
permission. National Pubwatch would like to remind everyone that we do not support or promote any specific business or product.
The fact that we may on occasions invite businesses to have a display stand on
payment at our annual conferences and other events is in no way an indication
that we support and promote their business.

BLACKPOOL AND FYLDE PUBWATCH
Blackpool and Fylde Pubwatch, together with the Blackpool Town Centre
Business Improvement District, have produced these beer mats with the view to
dissuading incidents of litter and anti-social behaviour, thus ensuring this area
remains an attractive place to visit.
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PUBWATCH REACHES PERTH,
WESTERN AUSTRALIA
Alan Yarrow, a security staff, of the Dusky Lounge in, Joondalup, Perth, Australia,
recently assisted local licensees to create a Pub Watch, following contact with
National Pubwatch. Its strategy aims to stamp out anti-social behaviour and alcohol-fuelled violence through the development of a communication system
between head doormen at all inner-city venues.
As part of the new system, every patron who enters a nightclub would be photographed when security staff checked their drivers’ licences, as a way for venues to easily identify problem individuals or groups. Patrons had to give permission for their photographs to be taken, but entry would be denied if they refused.
Only the head of security, the venue licensee, the venue manager and the police
will have access to the images of people. The head doorman at one venue would
then notify the representatives from others if there was an issue with the behaviour of an individual or group, effectively banning the offending patrons from all
venues for the evening. If the behaviour of an individual or group warranted a
lengthier ban, a committee nominated and formed by all the venues would determine the length. Every member of the scheme would be signing a strict privacy
statement to protect the personal information of patrons.
Old Bailey Tavern owner, Peter George, said, “If someone cannot go with their
mates to the pub, it immediately disconnects them from their peer group. This will
automatically cause an individual to think before they act.” Dusk Lounge owner,
Gary Young, said, “Joondalup has a reputation right now that we (venue owners)
do not think it deserves. So this initiative will stamp out serial offenders.”
However the decision to allow pub security staff to take photographs of patrons
has caused some concern for the Civic Liberties Council of Western Australia.
They have stated that it violates the basic human rights of individuals to freedom
of movement and association.
Editor’s Note: There appears to be no current Human Rights legislation in
Australia.

PUBWATCH PERSONALITY OF THE YEAR
National pubwatch would like to acknowledge the tremendous work undertaken
by local pubwatch volunteers who make their schemes a success. Do you know
of an individual who you think deserves credit for their work in promoting our
ideals and who has a proven track record of starting new schemes or enhancing
the effectiveness of an existing scheme?
We intend to hold an annual award for the ‘Pubwatch
5
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Continued from Page 5 Personality of the Year’. We are looking for people who
contribute their time on a voluntary basis and work at a local level. The award is
not open to people who are paid to carry out this work or have it as part of their
job description.

To make the process as easy as possible, we will not be providing a complicated
application form. We just want to hear from you in your own words (maximum two
sides of A4 paper) setting out why you think the named individual deserves our
recognition. Please make sure that you provide the full name and address of the
person nominated and your own contact details, together with supporting evidence if available.
A national celebrity’s catch phrase is ‘You have to be in it to win it’. That is particularly true of the ‘Pubwatch Personality of the Year’ award. Help us to recognise
the outstanding work taking place across the country. Should a pubwatch scheme
wish to nominate one of their members or a representative of another body or
statutory agency, such as a police liaison officer, then forward the application to
admin@nationalpubwatch.org.uk by 30th November 2009. The winner(s) will be
announced at our annual conference in February 2010.

TILEHURST PUBWATCH
Tilehurst Pubwatch is one of the partners in the
Community Alcohol Partnership (CAP) recently
launched in west Reading in June. This follows a
pilot in Cambridgeshire and similar initiatives in Kent. Each intends to reduce the
level of public under-age drinking. In Tilehurst this will include anti-social behaviour and related litter. Pubwatch members are mainly located in the main shopping street so the geographic area for this initiative is containable.
This initiative is supported by the Home Office and the Wine and Spirit Trade
Association, the latter who provide the management of the Retail of Alcohol
Standards Group. This Group, in turn, monitors each of these initiatives, which
has three key components: Education, Public Perception and Enforcement.
In Tilehurst, Education includes retailers being offered training surrounding their
legal obligations with Trading Standards Officers working in stores with retailers
who experience problems. Additionally, inputs will be given to schools and youth
clubs. This should lead to improved communication and enhanced sharing of
information between all involved.
Within the Enforcement component, hotspots will be patrolled, alcohol confiscated where required, test purchasing will take place and adults suspected of buying
alcohol for persons under the age of 18 will be targeted.
Measurements will include facts and figures relating to this Continued on Page 7
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Continued from Page 6 Enforcement, together with the number of calls relating to

anti-social behaviour, the perceptions of the public, the views of the retailers,
young people’s awareness of this initiative, coverage by the local media and
whether any displacement occurs.
Tilehurst Pubwatch is willing, together with Trading Standards and the police, to
take ownership and responsibility of the problem of public under-age drinking.
They also intend to encourage non-member premises of this Pubwatch to also
take part.
For further information contact Geoff Keeble at gkeeble@btinternet.com

SAFE WAYS IN GLASS
There is a huge current debate regarding the number of ‘glassing’ incidents that
take place in pubs and clubs – an estimated 43,000 each year - to which National
Pubwatch is contributing.
But what if drinking vessels used in pubs, bars and clubs could have the qualities
and commercial benefits of conventional glass, yet be as safe as plastic – especially in situations where preventing accidental or violent injury is a significant concern? And what if the drinks industry could be engaged in developing these solutions and making them happen?
This is the challenge that the Home Office’s Design & Technology Alliance
Against Crime set as a part of their ‘Design Out Crime’ program with the Design
Council. To help set the scene, the Alliance engaged with the Royal College of
Art, through its InnovationRCA network for business, to carry out a first phase of
innovation work on the design of safer beer and wine glasses to reduce alcoholrelated violence in Britain.
The Alliance is aiming to deliver a demonstration of ‘safe glass’ design solutions,
showcasing a number of prototypes at an event in December 2009. Its intention
is to produce innovative solutions that have real market and consumer appeal in
an effort to encourage widespread adoption. To meet this brief it was essential not
only to create commercially and technically feasible ideas, but also to ensure that
consumers and key influencers from the drinks industry were engaged in the
process from day one.
InnovationRCA therefore embarked on a two-month initial research phase in
January 2009 to develop insights into the problem and possible solution areas, in
preparation for a ‘creative workshop’ with some of the UK’s top product designers, materials scientists, branding experts and industry marketers.
The SWIG (Safer Ways In Glass) team met commercial
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Continued from Page 7 and operational directors of major brewers, PR agencies,

pub chain operators and trade organisations to understand their concerns and
elicit support for the initiative, including National Pubwatch.
In parallel, InnovationRCA interviewed police, surgeons and victims of alcohol
violence, while bar staff and customers in London, Glasgow and St Albans were
videoed talking about their experience of drinking from glass versus plastic. The
researchers were advised by leading experts. The insights gained into the personal, societal and commercial impact of alcohol-violence were complemented by
scientific testing of standard glass and polycarbonate beer glasses by the
Materials and Design Exchange (MADE), of which the RCA is a founding member. This included simulation of bar cleaning regimes to determine the useful life
and ease of use of alternative materials.
With a wealth of information to convey to the workshop participants and focus
their creativity, the team commissioned a ten-minute video, ‘SWIG News’, which
neatly summarised the issues. Some 40 experts, including the National Pubwatch
Chair, Steve Baker, assembled at the RCA for the SWIG creative workshop in late
March. They generated hundreds of ideas, including ways of making glass safer
and plastic more appealing, plus new business models to maximise the branding
and marketing opportunities presented by safer vessel designs.
Outputs from the workshop were subsequently evaluated and prioritised for an
illustrated InnovationRCA report. This, in combination with video materials and a
separate Design Council publication detailing the research, is intended to provide
a practical resource guide for any designer or marketer tasked with delivering
safer drinking vessels to market. The findings have also been used to direct the
next phase of the Design Out Crime program, which is the issuing of a concise
brief to design and technology experts, providing them with the essential background knowledge to develop real innovative solutions to address alcohol related
violence in the UK.
For further information on the Design Out Crime initiative see www.designcouncil.org.uk and on InnovationRCA see www.innovation.rca.ac.uk
Editor’s Note: We await the next stage of this project, a December showcase of
safer drinking vessels, with considerable interest.
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